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Letter from the Publisher
Welcome to Plastics News.

What was once just a print publication has evolved into so much more! It’s an exciting time to be involved 
in the plastics industry and Plastics News is honored to serve as the expert guide for our customers.

Our backbone remains our weekly print publication in the United States. With 45,000 
subscribers, no one reaches more C-level readers in the U.S. than Plastics News.

But we work in an ever-evolving industry. Our website (PlasticsNews.com) allows us to be a 24-hour news source not only in the 
U.S. but around the world. We also serve an executive audience in China with PNChina.com with news in English and Mandarin. 

We push the limits of digital in other fronts, too. With more than 12 e-newsletters devoted to end markets like automotive 
and processes like thermoforming, Plastics News delivers information to large and niche groups daily, weekly and monthly.

Live events are a core competency with Plastics News. The Executive Forum, Caps & Closures, Plastics In Medical Devices are annual 
events are networking marvels that link business owners with peers and suppliers. In addition, 2014 brings with it the launch of 
the Plastics Financial Summit.  PFS will help business owners navigate mergers, succession planning, tax issues and more. 

Additional exciting opportunities in store for 2014 include: new market intelligence reports for sale in our Data Store, a 
weekly video newscast highlighting breaking news and trends, and a new monthly subscription product we call, “The Resin 
Report,” which takes a deep dive into the materials that are so precious to your business.

Markets never stand still. The same is true at Plastics News. We will continue to evolve to serve our readers and our advertisers. 

Thank you to our long-time customers: our readers, our advertisers, our sponsors. And if you’re new to Plastics News, we look 
forward to working together. It’s sure to be a great ride.

Best,
Brennan Lafferty, Publisher

Letter from the Editor
2014 marks an important milestone for Plastics News. We’ll be celebrating our 25th anniversary.

Imagine how your company, and the plastics industry, have changed since March 1989. Has it 
been a period of upheaval your company, and your key customers, suppliers and competitors? 
We’re planning a special report this year that will take a look back at some of the most important 
trends, stories and personalities in plastics of the past quarter century. We’ll take a look forward 
as well, looking past the current buzzwords and figuring out what this industry is going to look 
like in 2039.

We have more special issues, too. PN will recognize 75 years of Nylon with a special report that will remember the buzz that 
plastics enjoyed with the general public during the Great Depression. And we’re going new school too, with a first annual 
Plastics News’ Rising Stars issue that will identify the top young talent in the industry.

Speaking of recognizing the cream of the crop, watch PN in March for the crowning of the prestigious Processor of the Year, as well 
as the PN Excellence Award winners. We’ll have a new feature too, where we will profile some of the Best Places to Work in plastics.

Our popular rankings and lists are back, of course. They’re the first place that people go to research information about 
processors, executives and suppliers. And we’ll be covering all of the key plastics end-markets and trade shows, both in North 
America and around the world.

PN’s coverage isn’t limited to the weekly newspaper. PlasticsNews.com and is, by far, the leading source of news online. That’s 
no surprise considering that we have the largest, most experienced team of reporters and editors in the industry. Readers get 
our emails and check our site daily for the latest breaking news and resin prices. They also watch our video reports from trade 
shows and events. In 2014, in addition to our popular Materials Insights weekly video, we’re planning a second weekly news 
program that will focus on more of the industry’s top stories.

As we celebrate our silver anniversary, one thing is sure: Plastics News will still be delivering news 25 years from now. We’ve 
come this far by serving our readers with trusted, reliable extensive and timely news. You can continue to depend on us.

Don Loepp, Editor
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Plastics News has the North American plastics 
industry's largest readership, with 45,450* subscribers 
to the weekly print publication.

Plastics News serves executive and management personnel of firms in  
the plastics industry. Those firms are comprised of independent custom 
plastics processors, captive plastics processors, industrial end users of 
plastics products, manufacturers of resins, chemicals, additives, molds, 
tools and dies used in the processing of plastics products, custom 
compounders of plastics industry materials, design, development and 
engineering firms along with others allied to the field.

PN circulation profile

Total circulation: 45,450*

• Controlled: 36,407
• Paid: 9,043

Average renewal rate: 70%** 

Frequency: 52 times per year+

Plastics processors: 30,621* 

End users of plastics products: 3,882* 

Industry suppliers: 6,554* 

General & corporate management: 29,180** 

Husky, Schad clash,  
Niigon closes doors  

$5PLASTICSNEWS.COM
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A worker prepares the 60-foot-tall Project Loon balloon for launch.  

Google hitches high-flying ride 
Balloon made of PE film helps expand Internet access 
By Frank Antosiewicz

PLASTICS NEWS CORRESPONDENT

Rising to the special needs of
Google Inc., Raven Industries Inc.
is supplying balloons made of ul-
trathin polyethylene film for a pi-
lot study of a novel way to supply
Internet service in a remote area
of New Zealand.

As far-fetched
as it may
sound, the plan,
labeled Project
Loon, uses bal-
loons designed
and built by
Raven’s Aero-
star division. The first trial in-
volved 30 balloons and provided
Internet access for an area cover-
ing roughly 3,800 square miles
around Christchurch, New
Zealand.

“This is a very exciting day.
Solving the challenge of improved
Internet access in developing na-
tions and rural areas has the po-
tential to improve and save lives
— from improved medical care,
to crisis and disaster response, to
better crops for farmers strug-
gling to feed a growing world pop-
ulation,” said Dan Rykhus, presi-
dent and CEO of Raven, in a news
release.

The balloons are designed to

be 60 feet tall and fly at an alti-
tude of 66,000 feet. Teams can
control the path of the balloons
as they move through the sky.
They can move up and down in
the stratosphere to find the right
speed and direction. Mountain
View, Calif.-based Google has de-
veloped the software to control a

fleet of the bal-
loons.

Google said
the project
came about be-
cause a plan by
chief technical
architect Rich
DeVaul proved

unfeasible because of a lack of In-
ternet access. He decided to take
a look at the old idea of using bal-
loons for communications.

However, rather than using ex-
pensive tethered balloons or
stratospheric dirigibles, he aired
the idea that lots of free-floating
balloons might be more cost-ef-
fective. Some radio experts
doubted the plan, but DeVaul’s
spreadsheet suggested it could
work.

Raven’s background with bal-
loons dates back to the 1950s.
NASA has used them to soar
above 99 percent of the atmos-
phere. Red Bull Stratos used a
Raven Aerostar zero-pressure

balloon for Felix Baumgartner’s
historic 128,000-foot freefall from
space in October.

Raven Aerostar designed and
sewed the balloon envelopes,
which are put together in Sioux
Falls, S.D., and Sulphur Springs,
Texas. Google said the rest of the
hardware is built in-house or pur-
chased from various other ven-
dors. Raven also helped design
the flight-control system, which
also allows it to land safely. The
design allows for the balloon to
stay airborne for about 100 days.

The balloon idea is still a long
way from completion, but Project
Loon does offer the potential to
lead to more Internet connectivi-
ty in places where the challenges
and cost have been prohibitive.

Raven communications manag-
er Kristin Tilus said typical film
can become brittle in extreme
cold, but the Raven material can
withstand temperatures as low as
minus 58° F. Raven has 1,400 em-
ployees, with about 300 working
at the Engineered Films division.

Raven adds reclaim line 
Raven Engineered Films, which

supplies the film used for the bal-
loons, is using a new reclaim line
that was designed by ADG Solu-

Inteplast purchasing
Trinity business unit  

Patent-lawsuit firm
sues window makers 

By Frank Esposito
PLASTICS NEWS STAFF

Film and sheet giant Inteplast
Group has acquired the plastic
bag and food-service items busi-
ness of Trinity Packaging Corp.

The deal includes Trinity
plants in Lewistown, Pa., and
Pueblo, Colo.

Armonk, N.Y.-based Trinity will
retain its heavy-duty and special-
ty films division, which includes
plants in Buffalo, N.Y., and Rocky
Mount, Va. 

No purchase price was dis-
closed in an Aug. 7 news release

from Livingston, N.J.-based In-
teplast.

This is the third deal in 13
months for Inteplast, which
bought can-liner maker Pitt Plas-
tics Inc. in September, one month
after acquiring consumer and
commercial bag maker Minigrip.
Inteplast will operate the Trinity
units as part of its Integrated Bag-
ging Systems (IBS) division.

Trinity “represents the quintes-
sence of American manufacturing
and family business, as embodied
by four generations of the Freund
family,” Inteplast founder and

By Michael Lauzon
PLASTICS NEWS CORRESPONDENT

A New York firm claims that 10
companies are infringing on its
patents for window-frame con-
struction.

“We are looking for amicable
cases, not just lawsuits,” said
Robert Berman, president and
CEO of CopyTele Inc., the
Melville, N.Y., parent company of
the firm launching the lawsuits.
Berman said in a telephone inter-
view that subsidiary J-Channel In-

dustries Corp. also will pursue
royalties from window compa-
nies not named in the lawsuits.

Ten companies face civil suits
in U.S. District Court in Knoxville,
Tenn., after J-Channel filed its
complaint and suits Aug. 7.

J-Channel was created as a sub-
sidiary of CopyTele to pursue al-
leged window-frame patent in-
fringement, Berman said. Copy-
Tele’s primary business is “mone-
tization and assertion of patents.”

CopyTele announced the law-

By Bill Bregar
PLASTICS NEWS REPORT

Niigon Technologies Ltd., a
molding plant run by the Pot-
tawatomi First Nation reserve on
Canada’s Geor-
gian Bay, closed
Aug. 9 as a legal
battle rages be-
tween Robert
Schad and his
former compa-
ny Husky Injec-
tion Molding
Systems Ltd.

The legal ac-
tion charges
that Schad used his position at
Niigon to access new Husky tech-

nology for his startup machinery
company, Athena Automation
Ltd. Schad strongly denies the ac-
cusations.

The shutdown will wipe out 22
factory jobs in the First Nation
community, where unemploy-
ment soars once the summer
tourism season ends.

“Niigon is closing for sure. It’s
winding up and [the] last day is
really today [Aug. 9]. We’re going
into a period where we’re basical-
ly going to be just cleaning up
and winding the place up,” said
General Manager Steve Mason.

But Mason is trying to reopen a
scaled-down version of the facto-
ry with help of customers. Mason

R
av

en
 In

du
st

rie
s 

In
c.

 p
ho

to

Google has devel-
oped the software to
control a fleet of the
balloons.

See Balloon, Page 23

See Trinity, Page 22

See Husky, Page 20

See Windows, Page 20

Schad
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Plastics 
processors

22,987

Suppliers
2,941

End users
1,670

Others allied to 
the field

1,582



A  C r a i n  C o m m u n i c a t i o n s  P u b l i c a t i o n
2014 EDITORIAL CALENDAR

D I S P L A Y  A D V E R T I S I N G

PN Processor of the 
Year � nalists

6

JANUARY

13

Plastics in India 
(Plastivision coverage,      
Mumbai)                        

20 27

Plastics in Automotive 
(NAIAS coverage, Detroit)

Mergers & Acquisitions 
Outlook for 2014

12/20* 12/30*

BONUS DISTRIBUTION: 
MD&M West, Anaheim 

3

FEBRUARY

10

BAXTER RESEARCH & 
Product Spotlights 

17 24

RANKING: Thermoformers 
BONUS DISTRIBUTION: 
NPE space draw, Orlando

Plastics in Construction 
(NAHB coverage, Las Vegas) 
BONUS DISTRIBUTION: 
PN Executive Forum,  
               Tampa 

1/23 1/30

PN Processor of the 
Year & PN Excellence 
Award winner pro� les

3

MARCH

10

Plastics in Medical 
(MD&M West coverage, 
Anaheim)

17 24

PN Best Places to Work 
Winner pro� les

Plastics Recycling 
(Plastics Recycling Conference 
& SPE GPEC coverage) 
BONUS DISTRIBUTION: 
PN Plastics Financial Summit,  
                    Chicago

2/20 2/27

BONUS DISTRIBUTION: 
Chinaplas, Shanghai 

7

APRIL

14

Coverage from  PN 
Plastics Financial 
Summit, Chicago

21 28

BONUS DISTRIBUTION: 
Antec, Las Vegas

BAXTER RESEARCH & 
Product Spotlights

3/27 4/3

5

MAY

12

Coverage from Antec, 
Las Vegas

19 26

RANKING: Recyclers & 
Directory 

Engineering Plastics in 
Automotive 
(SPE Auto EPCON coverage, 
Detroit)

4/24 5/1 2

JUNE

9

Advances in Rotational 
Molding (SPE Rotational 
Molding Conf.  coverage)

16 23

RANKING: Injection 
Molders: Top 100  

RANKING: Injection 
Molders: Part 2

5/22 5/29 7

JULY

14

Mid-Year Mergers & 
Acquisitions 

21 28

SPECIAL REPORT: 
Plastics News 25th 
Anniversary

RANKING: Pipe Pro� le 
& Tubing Extruders

6/26 7/3

SPECIAL REPORT: 
75 Years of Nylon

4

AUGUST

11
BAXTER RESEARCH & 
Product Spotlights

18 25

Plastics News’ 
Rising Stars

RANKING: Rotational 
Molders

7/24 7/31

8

SEPTEMBER

15

RANKING: Film & 
Sheet  Manufacturers

22 29

BONUS DISTRIBUTION: 
Fakuma, Friedrichshafen, 
Germany 

Plastics Caps & 
Closures coverage

8/28 9/4

RANKING: 
Mold Makers 

6

OC TOBER

13

Plastics in Taiwan 
(Taipei Plas coverage,          
Taiwan)

20 27

Plastics Packaging 
Innovations 
BONUS DISTRIBUTION:
Pack Expo, Chicago

Fakuma Show coverage, 
Friedrichshafen, Germany 
BONUS DISTRIBUTION: 
IAPD, Chicago

9/25 10/2 3

NOVEMBER

10

Trends in Resin 
Distribution 

17 24

Compounding 
(includes listing)

10/23 10/30

Machinery Outlook 
2015 

1

DECEMBER

8

Plastics in Mexico 
(Plastimagen coverage, 
Mexico City) 

15 29

Plastics in Toys Plastics News Market 
Data Book

11/20 11/24*

1/9 1/16 2/6 2/13 3/6 3/13 4/10 4/17

5/8 5/15 6/5 6/12

Mold Making 
(AMBA national convention 
coverage, Milwaukee)

7/10 7/17

Plastics in Argentina 
(Argenplas coverage,             
Buenos Aires)

8/7 8/14

9/11 9/18

RANKING: Executive 
Compensation 

BONUS DISTRIBUTION: 
SPE Thermoforming Conf., & PN     
                 Plastics Caps & Closures

10/9 10/15 11/6 11/13

RANKING: Blow Molders 
& Rigid Packaging 
BAXTER RESEARCH & 
Product Spotlights
BONUS DISTRIBUTION: 
Plastimagen, Mexico City

12/4 12/5*

1
CYCLES

2
3 4

9/10

• AD CLOSE DATE
• * EARLY AD CLOSE DATE
• NOTE: AD MATERIALS DUE 7 DAYS PRIOR TO ISSUE DATE TO ADVERTISE CALL: (313)446-6768

Plastics in China 
BONUS DISTRIBUTION: 
PN Plastics in Medical 
Devices, Cleveland

Plastics in Design



2014 DISPLAy RATES*
FOUR COLOR 1x 3x 7x 13x 20x 26x 39x 52x 65x 78x 104x

Tabloid page (70") $18,389 $17,059 $14,749 $13,699 $12,789 $12,369 $12,019 $11,739 $11,599 $11,459 $11,179

Jr. page (40" standard) $16,389 $15,309 $13,229 $12,349 $11,629 $11,309 $10,909 $10,749 $10,629 $10,509 $10,269

30" page ad (30") $13,249 $12,439 $10,879 $10,219 $9,679 $9,439 $9,139 $9,019 $8,929 $8,839 $8,659

1/2 Jr. page (20") $10,869 $10,269 $9,129 $8,669 $8,189 $7,849 $7,729 $7,569 $7,489 $7,409 $7,229

Quarter page (18") $10,165 $9,625 $8,599 $8,185 $7,753 $7,447 $7,339 $7,195 $7,123 $7,051 $6,889

1/4 Jr. page (10") $5,650 $5,350 $4,780 $4,550 $4,310 $4,140 $4,080 $4,000 $3,960 $3,920 $3,830

Banner ad (7.5") $4,238 $4,013 $3,585 $3,413 $3,233 $3,105 $3.060 $3,000 $2,970 $2,940 $2,873

Minimum size (5") $2,825 $2,675 $2,390 $2,275 $2,155 $2,070 $2,040 $2,000 $1,980 $1,960 $1,915

TWO COLOR 1x 3x 7x 13x 20x 26x 39x 52x 65x 78x 104x

Tabloid page (70") $16,149 $14,819 $12,509 $11,459 $10,549 $10,129 $9,779 $9,499 $9,359 $9,219 $8,939

Jr. page (40" standard) $14,149 $13,069 $10,989 $10,109 $9,389 $9,069 $8,669 $8,509 $8,389 $8,269 $8,029

30" page ad (30") $11,009 $10,199 $8,639 $7,979 $7,439 $7,199 $6,899 $6,779 $6,689 $6,599 $6,419

1/2 Jr. page (20") $8,629 $8,029 $6,889 $6,429 $5,949 $5,609 $5,489 $5,329 $5,249 $5,169 $4,989

Quarter page (18") $7,925 $7,385 $6,359 $5,945 $5,513 $5,207 $5,099 $4,955 $4,883 $4,811 $4,649

1/4 Jr. page (10") $4,420 $4,120 $3,550 $3,320 $3,080 $2,910 $2,850 $2,770 $2,730 $2,690 $2,600

Banner ad (7.5") $3,315 $3,090 $2,663 $2,490 $2,310 $2,183 $2,138 $2,078 $2,018 $2,018 $1,950

Minimum size (5") $2,210 $2,060 $1,775 $1,660 $1,540 $1,455 $1,425 $1,385 $1,365 $1,345 $1,300

BLACK & WHITE 1x 3x 7x 13x 20x 26x 39x 52x 65x 78x 104x

Tabloid page (70") $14,560 $13,230 $10,920 $9,870 $8,960 $8,540 $8,190 $7,910 $7,770 $7,630 $7,350

Jr. page (40" standard) $12,560 $11,480 $9,400 $8,520 $7,800 $7,480 $7,080 $6,920 $6,800 $6,680 $6,440

30" page ad (30") $9,420 $8,610 $7,050 $6,390 $5,850 $5,610 $5,310 $5,190 $5,100 $5,010 $4,830

1/2 Jr. page (20") $7,040 $6,440 $5,300 $4,840 $4,360 $4,020 $3,900 $3,740 $3,660 $3,580 $3,400

Quarter page (18") $6,336 $5,796 $4,770 $4,356 $3,924 $3,618 $3,510 $3,366 $3,294 $3,222 $3,060

1/4 Jr. page (10") $3,520 $3,220 $2,650 $2,420 $2,180 $2,010 $1,950 $1,870 $1,830 $1,790 $1,700

Banner ad (7.5") $2,640 $2,415 $1,988 $1,815 $1,635 $1,508 $1,463 $1,403 $1,373 $1,343 $1,275

Minimum size (5") $1,760 $1,610 $1,325 $1,210 $1,090 $1,005 $975 $935 $915 $895 $850

B&W INCH RATES 1x 3x 7x 13x 20x 26x 39x 52x 65x 78x 104x

70" Tabloid page $208 $189 $156 $141 $128 $122 $117 $113 $111 $109 $105

30" to less than 70" $314 $287 $235 $213 $195 $187 $177 $173 $170 $167 $161

5" to less than 30" $352 $322 $265 $242 $218 $201 $195 $187 $183 $179 $170

COLOR INCH RATES less than 18" 18" or greater per spread

Standard AAAA color $90 per inch $1,589 $2,650

Matched color $125 per inch $2,272 $3,772

4-color $213 per inch $3,829 $6,633
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TABLOID
5c x14” = 70” 
(10-1/4” x 13-1/2”)
TRIM   (10-7/8" x 14-1/2") 

BLEED (11-1/8" x 14-3/4") 
  

30" PAGE AD
5c x 6” = 30” 
(10-1/4” x6”)

JUNIOR PAGE
4c x 10” = 40” 
(8-1/8” x 10”)
TRIM   (8-1/2" x 10-1/2") 
BLEED (8-5/8" x 10-5/8")

QUARTER PAGE
3c x 6” = 18” 
(6” x 6”)

1/4 JUNIOR PAGE
A) 2c x 5” = 10” 
    (4” x 5”)

B) 1c x 10" = 10"
     (1-7/8" x 10")

BANNER AD 
5c x 1-1/2” = 7.5” 
(10-1/4” x 1-1/2”)

MINIMUM SIZE
A) 1c x 5” = 5” 
    (1-7/8” x 5”)
B) 2c x 2-1/2” = 5” 
    (4” x 2-1/2”)
C) 5c x 1" = 5"
    (10-1/4 x 1")

1/2 JUNIOR PAGE
4c x 5” = 20” 
(8-1/8” x 5”) 

B)

A) A)
B)

C)

RATE CARD #26 
EFFECTIVE JAN. 1, 2014

*All rates are gross 
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AD SPACE SIZE
AD SIZE IMAGE AREA TRIM BLEED

Tabloid spread (10 col. x 14" = 140") 20-7/8" x 13-1/2" 21-3/4" x 14-1/2" 22" x 14-3/4"

Tabloid page (5 col. x 14" = 70") 10-1/4" x 13-1/2" 10-7/8" x 14-1/2" 11-1/8" x 14-3/4"

1/2 Tabloid page (5 col. x 7" = 35") 10-1/4" x 7" 10-7/8"x 7-1/2" 11-1/8" x 7-5/8"

Junior spread (8 col. x 10" = 80") 16-3/4" x 10" 16-3/4" x 10-1/2" 16-3/4" x 10-3/4"

Junior page (4 col. x 10" = 40") 8-1/8" x 10" 8-1/2" x 10-1/2" 8-3/4" x 10-3/4"

2/3 Junior page (3 col. x 9" = 27") 6" x 9"

2/3 Junior page (4 col. x 6-3/4" = 27") 8-1/8" x 6-3/4"

1/2 Junior page (2 col. x 10" = 20") 4" x 10"

1/2 Junior page (4 col. x 5" = 20") 8-1/8" x 5"

1/3 Junior page (2 col. x 7" = 14") 4" x 7"

1/3 Junior page (4 col. x 3-1/2" = 14") 8-1/8" x 3-1/2"

1/4 Junior page (1 col. x 10" = 10") 1-7/8" x 10"

1/4 Junior page (2 col. x 5" = 10") 4" x 5"

1/6 Junior page (2 col. x 3-1/2" = 7") 4" x 3-1/2"

1/6 Junior page (1 col. x 7" = 7") 1-7/8" x 7"

AD DIMENSIONS
Column width:   1 Column 2 Column            3 Column 4 Column            5 Column
Inches:             1-7/8” 4”            6”  8-1/8”           10-1/4”

Specifications
•   All ads, except tabloid pages and tabloid spreads, will be enclosed with a rule along column borders, thereby 

keeping a consistent editorial format.
•   On tab pages, tab spreads, 1/2-tab, junior pages and junior spreads, the image area includes the entire area 

that contains text.
•   On 1/2-tab, junior pages and junior spreads, the image area begins at the top of the trim line, and all 1/2-

tab, junior pages and junior spread ads must have 1/2" of space from the bottom of the image area to the 
trim line.

•   On all ad dimensions other than tab, tab spreads, 1/2-tab, junior pages and junior spreads, there is no trim or 
bleed. The ad should be made to the IMAGE AREA size, including any margins, borders, background, 

 illustration or photography.

Inserts
To ensure inserts meet the publication’s mechanical requirements and postal regulations, samples or mock-
up dummies, on the specified paper stock, must be submitted to the Production Department. Contact your 
Crain Sales Manager or Production Manager for specific mechanical requirements.

Issuance & Closing Dates
Publisher may act on the written instructions of the advertiser or agency after closing date. Plastics News is 
published weekly. When proof must be submitted for approval, copy and/or artwork must be in the hands 
of publisher one week preceding ad close date. When normal closing dates fall on holidays, issues close the 
preceding workday.

Composition
All material requiring sizing or digital work must be 
received by the  production department at least one week 
prior to ad closing date. Mechanical charges are billed net, 
not agency comissionable, and are not applicable to earned 
frequency discounts. Ads prepared from artwork will be 
solely at advertiser’s risk unless sufficient time is allowed 
to furnish proof for approval. Proofs of publication-set 
advertisements will be sent to advertiser or agency upon 
request.

Color, Images & Fonts
Four-color ads must be converted to CMYK. Two-color 
ads should be produced using the CMYK mode. All PMS 
or pre-mixed inks require dedicated print units and will 
be billed at the Matched Color Rate. Please refer to the 
current rate card for rates. Black and white ads need to be 
converted to grayscale. All images must be embedded. 
Image manipulation (resizing, color-mode changes and 
rotating) should be done in the application the image 
was generated with before importing it into a page lay-
out program. Image resolution should be at a minimum 
of 300 dpi. Fonts must be embedded or converted to 
outlines. Reverse lettering in four color advertisements 
should be spread with dominant color forming shape of 
letters. Thin lines, serifs, small and medium-size lettering 
should be restricted to one color only. Maximum density 
in any one area, all colors, should not exceed 300%.

Proofs
Advertisements supplied to Crain without an acceptable 
color proof will be printed to SWOP standards. The printer 
and/or publisher cannot be held liable for color com-
plaints when files are submitted without an acceptable 
color proof. Preferred proofs are Kodak Approvals or Iris 
proofs prepared 5-7% heavier than the file to simulate 
press gain and ink coverage to our web offset press. Color 
lasers or low quality ink jet prints are not acceptable 
color guidance. If additional information is required, 
please contact Diane Carver, Production Manager, 
313.446.6063, dcarver@crain.com.

2014 PLASTICS NEWS media kit 6www.plasticsnews.com

Publication trim size:  10 7/8" x 14 1/2"
Printing:   heat-set web offset
Binding:   sattlestiched
Paper stock:  36# coated stock
No. of columns:  display - 5, classified - 6
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RATE CARD #26 
EFFECTIVE JAN. 1, 2014



Shipping Instructions
Space and insertion orders, correspondence and ad materials should be addressed to:
Diane Carver • Production Department
Plastics News • 1155 Gratiot Avenue • Detroit, MI 48207
Phone: 313.446.6063

Four-Color Process Specifications
       Blue = 100% process cyan
       Red = 100% process magenta, 100% process yellow
       Green = 100% process cyan, 100% process yellow
       Yellow = 100% process yellow
       Magenta = 100% process magenta
Standard colors can be run on a four-color printing form by using four-color process ink on 100% increments. 
Since advertisements printed in a standard color do not require additional printing units, and can be run in-line 
with four-color ads, they cost less to produce. The standard color rate in our rate card refers only to the five colors 
noted above. A matched color is a specific, designated color of ink, usually indicated by a PMS number or an ink 
swatch. Matched colors require a dedicated printing unit filled with the specific color ink. 

Positions/Inserts
A 10% premium is required for special positions, based on availability. Inserts are subject to scheduling and 
mechanical requirements. Consult your sales manager for more information.

Digital Ad Specifications
All advertising should be provided in a digital format.
•   Hi-res Adobe Acrobat PDF file (Acrobat 3.O compatible - PDF 2.1 ) with all fonts and images embedded. 
     If ad bleeds, make sure the digital file includes the bleed.
•    Embedded images must be a minimum of 300 ppi (pixels per inch ). Color images must be CMYK with no 

clipping paths or alpha channels. (Note: if you use a clipping path or double nest image/objects, Crain cannot 
be responsible for color drop out. We STRONGLY recommend that you merge all clipping and alpha channel 
images into a single, flattened CMYK Tiff).

•   All fonts (Type 1 postscript fonts) must be embedded.
• Files containing spot colors, RGB or LAB images will be converted to CMYK Tiff @ 300 ppi. (Note: Crain is 

not responsible for colors shifts in images supplied in the wrong format). Crop marks should be outside of 
bleed.

•   Color proofs must be provided for accurate color and copy content. Match prints are preferred. Laser proofs are 
accepted but not recommended as they do not display accurate color usage. More information on creating 
PDFs and file uploading is available online  at: www.crain.com/digital_ad_center/guidelines.html

Circulation
Plastics News serves executive and management personnel of firms in the plastics industry. Those firms are 
comprised of independent custom plastics processors, captive plastics processors, industrial end users of 
plastics products, manufacturers of resins, chemicals, additives, molds, tools and dies used in the processing of 
plastics products, custom compounders of plastics industry materials, design, development and engineering 
firms along with others allied to the field.

Commission and Cash Dollar
Display: A 15% discount is allowed on gross billing to recognized agencies on space, color and position, if account 
is paid within 30 days of invoice date (15% discount does not apply to Product Spotlights). No commission is 
permitted on insert handling, mechanical work and art services. Annual advertising programs paid in advance 
can earn a total 5% prepayment discount with stipulations. Consult publisher. Classified: A 15% discount will be 
given for classified advertisers for camera-ready digital ads.

General Rate Policy
Advertisers are short-rated if, within a 12-month period 
from date of first insertion, they do not use all of the con-
tracted space. Advertisers are rebated if, within a 12-month 
period from date of first insertion, they use space to warrant 
lower rate than contracted. Invoices are dated with issue 
date and are due upon receipt in U.S. funds drawn on a U.S. 
bank. Publisher looks to the advertising agency placing 
the insertion order for payment. Publisher has the right to 
hold the advertising agency and the advertiser jointly and 
severally liable for the monies due and payable to publisher. 
The agency warrants by submitting the insertion order that 
it and the advertiser have accepted this responsibility. Pub-
lisher will not be bound by conditions, printed or otherwise, 
on contracts, order blanks or instructions when such condi-
tions conflict with its policies. All classified ads are prepaid 
unless advertiser has an established credit history with 
Crain Communications. American Express, VISA, MasterCard, 
Discover and check are accepted forms of payment.

Special Services
Circulation list, article and ad reprints, ad laminations and 
enlargements are available. Call 313.446.0421 or e-mail 
jbrown1@crain.com for details. Gatefolds, bound-in and loose 
inserts are available upon request.

Protective Clause
By issuance of this rate card, the publisher offers, subject to 
the terms and conditions herein, to accept insertion orders 
for advertising to be published in Plastics News, and by their 
tendering such insertion orders the advertiser or agency 
shall indemnify and hold publisher, its employees, agents 
and its subcontractors free and harmless from any expenses, 
damages and costs resulting from publisher’s compliance with 
such insertion orders (including but not by way of limitation, 
from claims of libel, violation of privacy, copyright infringe-
ment or otherwise) and publisher shall have full right to settle 
any such claim and to control any litigation or arbitration as to 
which it may be a party all at the cost of the agency and the 
advertiser who shall be deemed joint and several indemnitors 
and agency warrants that it is authorized to bind, and does 
bind, advertiser to such indemnity jointly and severally with 
any agency. Publisher reserves the right in its sole discretion 
to discontinue publication at any time with or without notice, 
or to defer or cancel the printing, publication or circulation of 
any issues, and shall not be liable for any failure to print, pub-
lish or circulate all or any portion of an issue or of the tendered 
advertising because of labor disputes involving the publisher, 
the printer or others, transportation delays, or embargoes, 
errors or omissions of employees or subcontractors, or 
circumstances beyond its control. Publisher’s sole obligation as 
to any failure or default on its part shall be limited to a refund 
of its charges which may have been paid to it or, at its option, 
to publish the tendered advertising in the next available 
issue. The publication reserves the right to reject or omit any 
advertising for any reason. No advertising will be accepted 
which simulates Plastics News editorial material.
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A  C r a i n  C o m m u n i c a t i o n s  P u b l i c a t i o n
2014 EDITORIAL CALENDAR

C L A S S I F I E D  A D V E R T I S I N G

PN Processor of the 
Year � nalists

6

JANUARY

13

Plastics in India 
(Plastivision coverage,      
Mumbai)                        

20 27

Plastics in Automotive 
(NAIAS coverage, Detroit)

Mergers & Acquisitions 
Outlook for 2014

12/20* 1/6

BONUS DISTRIBUTION: 
MD&M West, Anaheim 

3

FEBRUARY

10

BAXTER RESEARCH & 
Product Spotlights 

17 24

RANKING: Thermoformers 
BONUS DISTRIBUTION: 
NPE space draw, Orlando

Plastics in Construction 
(NAHB coverage, Las Vegas) 
BONUS DISTRIBUTION: 
PN Executive Forum,  
              Tampa 

1/27 2/3

PN Processor of the 
Year & PN Excellence 
Award winner pro� les

3

MARCH

10

Plastics in Medical 
(MD&M West coverage, 
Anaheim)

17 24

PN Best Places to Work 
Winner pro� les

Plastics Recycling 
(Plastics Recycling Conference 
& SPE GPEC coverage) 
BONUS DISTRIBUTION: 
PN Plastics Financial Summit,  
                    Chicago

2/24 3/3

BONUS DISTRIBUTION: 
Chinaplas, Shanghai 

7

APRIL

14

Coverage from  PN 
Plastics Financial 
Summit, Chicago

21 28

BONUS DISTRIBUTION: 
Antec, Las Vegas

BAXTER RESEARCH & 
Product Spotlights

3/31 4/7

5

MAY

12

Coverage from Antec, 
Las Vegas

19 26

RANKING: Recyclers & 
Directory 

Engineering Plastics in 
Automotive 
(SPE Auto EPCON coverage, 
Detroit)

4/28 5/5 2

JUNE

9

Advances in Rotational 
Molding (SPE Rotational 
Molding Conf.  coverage)

16 23

RANKING: Injection 
Molders: Top 100  

RANKING: Injection 
Molders: Part 2

5/23* 6/2 7

JULY

14

Mid-Year Mergers & 
Acquisitions 

21 28

SPECIAL REPORT: 
Plastics News 25th 
Anniversary

RANKING: Pipe Pro� le 
& Tubing Extruders

6/30 7/7

SPECIAL REPORT: 
75 Years of Nylon

4

AUGUST

11
BAXTER RESEARCH & 
Product Spotlights

18 25

Plastics News’ 
Rising Stars

RANKING: Rotational 
Molders

7/28 8/4

8

SEPTEMBER

15

RANKING: Film & 
Sheet  Manufacturers

22 29

BONUS DISTRIBUTION: 
Fakuma, Friedrichshafen, 
Germany 

Plastics Caps & 
Closures coverage

8/29* 9/8

RANKING: 
Mold Makers 

6

OC TOBER

13

Plastics in Taiwan 
(Taipei Plas coverage,          
Taiwan)

20 27

Plastics Packaging 
Innovations 
BONUS DISTRIBUTION:
Pack Expo, Chicago

Fakuma Show coverage, 
Friedrichshafen, Germany 
BONUS DISTRIBUTION: 
IAPD, Chicago

9/29 10/6 3

NOVEMBER

10

Trends in Resin 
Distribution 

17 24

Compounding 
(includes listing)

10/27 11/3

Machinery Outlook 
2015 

1

DECEMBER

8

Plastics in Mexico 
(Plastimagen coverage, 
Mexico City) 

15 29

Plastics in Toys Plastics News Market 
Data Book

11/24 12/1

1/13 1/20 2/10 2/14* 3/10 3/17 4/14 4/21

5/12 5/19 6/9 6/16

Mold Making 
(AMBA national convention 
coverage, Milwaukee)

7/14 7/21

Plastics in Argentina 
(Argenplas coverage,             
Buenos Aires)

8/11 8/18

9/15 9/22

RANKING: Executive 
Compensation 

BONUS DISTRIBUTION: 
SPE Thermoforming Conf., & PN      
                 Plastics Caps & Closures

10/13 10/20 11/10 11/17 12/8 12/15

12/20

• AD CLOSE DATE
• *EARLY AD CLOSE DATE
• NOTE: AD MATERIALS DUE 7 DAYS PRIOR TO ISSUE DATE TO ADVERTISE CALL: (800)770-2801

RANKING: Blow Molders 
& Rigid Packaging 
BAXTER RESEARCH & 
Product Spotlights
BONUS DISTRIBUTION: 
Plastimagen, Mexico City

Plastics in China 
BONUS DISTRIBUTION: 
PN Plastics in Medical  
       Devices, Cleveland

Plastics in Design



CLASSIFIED rate card

Plastics News Classifieds Online

Plastics News Classifieds in Print

CLASSIFIEDS
PLASTICS NEWS...Ready to work for you!800-770-2801 • FAX: 330-836-2365 • www.plasticsnews.com

HELP WANTEDHELP WANTED

HELP WANTED

HELP WANTED

20 PLASTICS NEWS, November 4, 2013

Cimco Resources, Inc., a leading Midwest Ferrous and Non-
ferrous  Recycler, is looking for a Director of Operations for its
new plastic  recycling division in Milwaukee, WI.  The position
would report  directly to the President of the company and be
responsible for all operational duties. The candidate would need
to have an understanding of wash plants and extruders as well as
a strong knowledge of the PE pellet market place.
Cimco will provide an aggressive pay package for the right candi-
date that is instrumental in the growth of this division.

Please submit your confidential resume and salary history to:

CIMCO RESOURCES, INC. 
Attn: Dan Pecora

P.O. Box 15427, Loves Park, IL  61132

DIRECTOR 
OF OPERATIONS

SALES REP / SALES MANAGER WANTED

We are looking for an expert in plastics distribution industry. As an
engineering plastics manufacturer/distributor, we are looking for an
experienced Sales Rep / Sales Manager to sell engineering plastic
resins like Acetal, Nylon, PBT, PC, ABS, PS, TPE, TPU, TPV, etc.  
This is a new and exciting opportunity for a highly motivated, talent-
ed individual with excellent interpersonal and communication skills
and a minimum of 3 years of experience. 

Email Resume to: lee.joome@gmail.com

Send your resume or job requirements to:
Attn: Lisa W. Carpenter

P.O. Box 1228, Burnsville, MN 55337

Discovery Personnel Inc.
Send your resume or job requirements to:

Attn: Lisa W. Carpenter
P.O. Box 1228, Burnsville, MN 55337
Ph: 952-431-2500  Fax: 952-431-2726
Email: lisa4@discoverypersonnel.com

www.discoverypersonnel.com

ENGINEERS, PROCESS 
OR MANUFACTURING

MOLDING 
OR EXTRUSION

Ann Johnson, 828-835-8464
plasticsgal@mindspring.com 
Visit our website for details

www.plasticsgal.com  

AUTOMATION FIELD SERVICE 
TECHNICIAN

Sepro America is North America’s fastest growing independent supplier of robots
for injection molding. This market success creates an exciting opportunity for an
Automation Field Service Technician.

Working from your home, you will be responsible for the installation, start-up, repair,
and maintenance of Sepro automation products, and should have:
• Associates Degree in Electrical Engineering or equivalent, minimum. 
• Experience with Automation (Robotics) operation, PLC programming, and interfaces.
• Ability to read blueprints, assembly drawings, and wiring schematics
• Minimum 2 years of service experience, plant operations, or maintenance
• Ability to effectively interact and communicate with customers and other support 
personnel in a tactful and diplomatic manner.

This is an excellent opportunity to join an energetic, growing, global organization. Full
benefits package.

Please submit a resume to: 
info@seproamerica.com

&arts erviceP S
CYLINDER ENGRAVING

DIE REPAIR

FREIGHT & PAYABLES

KNIVES

MACHINE TIME AVAILABILTY 
950 – 3000 ton inj. Molding

200- 769 oz shot
COMPETITIVE PRICING

24/7 Atlanta area
(770) 922-5151 ext 1719

QUALITY EXTRUSION
CM55, TWIN SCREW, 

WINDOWS PROFILE CAPABLE
Greeneville, TN 

(800) 788-4709
Ask for Bob Rutledge Cell: (423) 483-1529 

MACHINE TIME AVAILABLE

FOR SALE T/L
Used Hardwood Pallets

in assorted sizes
Used Gaylord Boxes

Call Melissa
740-629-5061

PALLETS

Advertise in Classifieds and Get Results

USED/REBUILT MACHINERY

BLADES
Machinery Co., Inc.

www.bladesmachinery.com
blades@bladesmachinery.com
847-439-2126  Fax: 847-439-0917

IN STOCK
(40) Extruders 1-1/2" - 6"

HUNTER Plastics Inc.
• (2) 01/00 HUSKY GL500P & S90-RS
• (2) 01 Cincinnati Powerline NT440 & NT330
• (3) Cincinnati Magna-400, VT550, K450
• (2) 93/91 Van Dorn 300HT-RS30F-HT
• (2) 08/06 Battenfeld TM270/1330 Low Hours!
• (3) Sumitomo SG260M, SH220N, SE100D
• (6) Van Dorn 300HT,230HT,170HT,Ergo 66T
• 1995 Nissei FS260S71ASE,17oz NC8000F
• (10) Arburg 28Ton, 38Ton, 55Ton CLEAN!
• 2007 Negri Bossi VE370-2300, 17000 hrs!
• 1998 Niigata Electric MD85-S3, Very Clean!
• 1997 Kawaguchi KM80 B2 Very Low Hours!!
• TWO COLOR- Arburg 275T & Nissei 200T
• (12) VERTICAL’S 9-280Ton Rotary & Shuttle
• (10) Servo Robots- Yushin, Wittmann, Star

Many Vertical Machines & Lots of 
Auxiliary Equipment Available

Ask For Ron Perkins (978)422-8222
ron.perkins@hunterplastics.com

USED/REBUILT MACHINERY USED/REBUILT MACHINERY

Advertise in
Plastics News!

BOOST
YOUR BUSINESS...

Move used
machines 
faster
with
PLASTICS
NEWS’
classifieds
Contact:
Ed Rich: 330-865-6113
Stacy Beniot: 
313-446-0446

TECHS/PROCESS TECHS/MACHINE OPERATORS
Multi Plant Rapidly Expanding (Extrusion Blow Molding/Injection Molding/Injection
Blow Molding) Company is seeking Super Techs/Process Techs/Machine Operators.
Compensation and benefits commensurate with experience and qualifications. Will train
qualified applicants. eoe/m/f/d/v

Email Resume to: maryhawkins@ckspackaging.com

Ed Rich: dial (330) 865-6113 • erich@crain.com
Stacy Benoit: (313) 446–0446 • sbenoit@crain.com

www.PlasticsNews.com

Special  Limited 
Time Offer!!

Book a Recruitment Ad to run in 3 upcoming issues
of Plastics News Classifieds and we will give you the
4th week for FREE. Every ad that runs in print will

automatically run online and will go out in our
recruitment email blasts.

Call us today and fill those open
positions with qualified people!!

www.arlingtonmachinery.com •  Email: sales@arlingtonmachinery.com
847.956.7300 • Fax: 956.8585 • 2020 Estes, Elk Grove, IL 60007

We Are Buying
All Types of Used
Plastic Equipment!

8"/4.5" Battenfeld Dual Diameter Pelletizing Line
90MM Berstorff/Beringer Compounding Line

America’s  LARGEST STOCKING Dealer

www.machinerycenter.com • sales@machinerycenter.com
For A Prompt & Professional Response To Your Equipment Needs Call Richard Todd & Richard Stone

** Priced To Sell - Call TODAY **** Priced To Sell - Call TODAY **

THE MACHINERY CENTER
6501 Congress Ave., Suite 150, Boca Raton, FL 33487

PH: (561) 953-9100 • FAX: (561) 953-9101

Newly Acquired Inventory
(1) 2200-520 Chen Hsong, New: 2012
(1) 1378-169 Chen Hsong, New: 2012 
(1) 1320-142 Chen Hsong, New: 2012 
(1) 1100-213 LG, New: 2000
(1) MM1000-179 Cincinnati, New: 2000
(1) 990-320 Husky, New: 1992
(2) VT550-54 Cincinnati’s, New: 1997
(1) 550-75 Krauss Maffei Thermoset, New: 98
(1) 500-32 Toshiba Electric, New: 2001

(1) 450-50 Ferromatik-Milacron, New: 1998 
(1) VT440-60 Cincinnati, New: 1996
(1) VT440-29 Cincinnati, New: 1996
(1) MT310-22 Cincinnati, New: 2000
(1) 300-14 Van Dorn, New: 1998
(1) 210-15.2 Negri-Bossi, New: 2004
(1) 200-15.4 Engel Vertical Rotary, New: 05
(1) 120-4.4 Cincinnati, New: 2000
(1) 80-5 Newbury Rotary, New: 2000

Tel: (310) 826-4440  Fax: (310) 826-2320

website: machinerynetwork.com
email: seth@machinerynetwork.com

1950 Ton 384 oz. TOSHIBA 1995
725 Ton 85 oz. Cincinnati 1995
720 Ton 186 oz. TOSHIBA 2002
610 Ton 126 oz. TOSHIBA 1998
610 Ton 101 oz. Mitsubishi 2005
600 Ton 85 oz. Cincinnati 1994
5500 Ton 91 oz. TMC 1999
385 Ton 38 oz. Sumitomo 1998
200 Ton 7.3 oz. JSW “ELECTRIC” 2000
170 Ton 8 oz. Van Dorn “HT” 1998 
150 Ton 16 oz. CINCINNATI “Vertical Rotary” 1999
150 Ton 8 oz. NIIGATA 1997
120 Ton 2.9 oz. TOSHIBA 1998
85 Ton 5 oz. NIIGATA 1992
60 Ton 2 oz. JSW “ELECTRIC” 1998
38 Ton 1.4 oz. ARBURG 1996
Granulators – Nelmor and Granutec 50 & 100 HP 
Blow molders – Sterling dual head 8,
10 & 15 lb head as new as 1997

MN
MACHINERY NETWORK

we buy & sell
used machinery

Available Equipment: • 2006 Sencorp 2500 Inline Thermoformer • 1996 Sencorp 2500 Inline Thermoformer  • 1996 Lamco
4’ x 6’ 3 Station Rotary • 2005 Uniloy Milacron R2000 Dual Head Blow Molder  • 2004 Uniloy UMA 40-80-3 Single 6.6 LB Blow Molder
• 1985 Hartig Single 40 LB Blow Molder • 4.5” Akron 20:1 L/D w/ PTI WRP • 3200 LB/Hr Conair Gas Fired Dryers
• Ball & Jewel 30 HP Grinder, 20” x 16” •  New Cumberland 75 HP Grinder, Model CT50120

PH: (440) 498-4000 ◆ Fax: (440) 498-4001 ◆ www.plasticsmg.com

Offering the highest quality service and machinery in the industry

pn20-110413.qxp  10/30/2013  4:15 PM  Page 1

IN PRINT

ONLINE

Plastics News Classified email sample

VIA EMAIL

Combine your ads in Plastics News with our sister publications in Europe 
for added frequency discounts! European Plastics News on a monthly basis 
circulating throughout Europe Plastics & Rubber Weekly every other week 
and circulating throughout the United Kingdom.

GLOBAL REACH:

INQUIRE TODAy!
ED RICH, Classified Sales Manager,  (330) 869-0375 or erich@crain.com
STACy BENOIT, Classified Sales Representative, (313) 446-0446 or sbenoit@crain.com
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Plastics News Classifieds are the best way to get the job done.  
The more ads you run – the cheaper it gets!

Plastics News Classifieds are proven to be some of the best read and most sought 
after sections of Plastics News weekly in print and 24/7 online to the world.
No other plastics industry resource offers more exposure to more readers.

Use timely placed Classified Ads to:
     • Find New Employees
     • Buy and Sell Material
     • Find Used Equipment For Sale
     • Fill Important Machine Time
     • Promote your Services
     • Find or Sell Real Estate
     • Promote your Auction
     • … just about anything you can think of!

ADDED VALUE: Online & Email
When you place your ad into the Classified section of Plastics News – not only will 
it circulate in print throughout North America, it will AUTOMATICALLy run online 
at www.PlasticsNews.com and also AUTOMATICALLy be included in one of our 4 
weekly email blasts:
     • Recruitment
     • Materials
     • Equipment & Business Opportunities
     • Tooling, Moldmaking and Services

*Email sponsorships available! Ask you sales manager for more details.
**Targeted section exclusive sponsorship are also available.

*EMAIL SPONSORSHIP

LEADERBOARD 728x90

ANCHOR 
RECTANGLE

300X250

**TARGETED SECTION 
EXCLUSIVE 

SPONSORSHIP



CLASSIFIED rate card continued

CLASSIFIED INCH RATES*

AD SIZE 1x 3x 7x 13x 20x 26x 39x 52x 65x 78x 104x

1" to 20" $289 $265 $250 $227 $222 $213 $204 $195 $193 $191 $187

21" to 40" $264 $245 $225 $207 $202 $191 $177 $169 $166 $163 $157

41" to 78" $245 $224 $205 $189 $176 $166 $160 $147 $143 $140 $133

Tab page $14,565 $13,210 $10,925 $9,855 $8,925 $8,570 $8,210 $7,925 $7,785 $7,640 $7,355

CLASSIFIED COLOR INCH RATES*

Color choice Cost per column inch

2 standard color $36

3 standard color $53

4 color $94

COMMON AD SIZES*

AD SIZE 1x 3x 7x 13x 20x 26x 39x 52x 65x 78x 104x

18" (4c x 4.5") $5,202 $4,770 $4,500 $4,086 $3,996 $3,834 $3,672 $3,510 $3,474 $3,438 $3,366

10" (2c x 5") $2,890 $2,650 $2,500 $2,270 $2,220 $2,130 $2,040 $1,950 $1,930 $1,910 $1,870

9" (2c x 4.5") $2,601 $2,385 $2,250 $2,043 $1,998 $1,917 $1,836 $1,755 $1,737 $1,719 $1,683

6" (2c x 3") $1,734 $1,590 $1,500 $1,362 $1,332 $1,278 $1,224 $1,170 $1,158 $1,146 $1,122

5" (1c x 5") $1,445 $1,325 $1,250 $1,135 $1,110 $1,065 $1,020 $975 $965 $955 $935

4" (2c x 2" OR 1c x 4") $1,156 $1,060 $1,000 $908 $888 $852 $816 $780 $772 $764 $748

3" (1c x 3" OR 2c x 1½") $867 $795 $750 $681 $666 $639 $612 $585 $579 $573 $561

2" (2c x 1") $578 $530 $500 $454 $444 $426 $408 $390 $386 $382 $374

1½" (1c x 1½") $434 $398 $375 $341 $333 $320 $306 $293 $290 $287 $281

1" (1c x 1") $289 $265 $250 $227 $222 $213 $204 $195 $193 $191 $187

IN PRINT

Inquire today! 

ED RICH, Classified Sales Manager, (330) 869-0375 OR erich@crain.com
STACEy BENOIT, Classifed Sales Representative, (313) 446-0446 OR sbenoit@crain.com

Standard colors are produced by using the four process color inks CMYK. 

CLASSIFIED AD DEADLINES:
Typically 7 days in advance of each issue but are subject to change – check with Plastics News Classified to be sure.

CLASSIFIED ADVERTISING RATES:
Rates are Per Column Inch and in 1/4 inch increments.  Frequency is determined by the number of ads that run in 
Classified in a 12 month time frame.

DISCOUNTS:
Rates can drop by as much as 40% using our frequency discounts. 15% Agency Discount will be applied.  

COLUMN MEASUREMENTS

SPACE SIZE WIDTH  MIN/MAX DEPTH

1 column  1 -  9/16"  1" to 13" 
2 columns  3 - 5/16"  1" to 13"
3 columns  5 - 1/16"  1" to 13"
4 columns  6 - 13/16"  1" to 13"
5 columns  8 - 9/16"  1" to 13"
6 columns  10 - 5/16"  1" to 13" 
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*All rates are gross

*All rates are gross

*All rates are gross
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PRODUCT spotlight rate card

Plastics News Product Spotlights in Print

WEIMA SPIDER HRS SERIES
The new WEIMA
Spider HRS series
h a s  a  u n i q u e
modular design.
The single shaft
shredders are fit-
ted with a pressing
system developed
fo r  t he  spec ia l
requirements of a
large variety of
materials, includ-
ing  purge ,  f i lm

and blow molded pieces. The new design has an exchange-
able pressing system which can fit the single shaft shredder
individually or modularly depending on your application
requirements .  For  more in format ion,  p lease v is i t
www.weimaamerica.com or contact a member of the
WEIMA America sales team at (803) 802-7170.

WASTE-ENDING PURGING RECOVERY
SYSTEM™ 

W a s t e - E n d i n g  P u r g i n g
Recovery System™ eliminates
disposal problems and can
pay for itself in as little as a
year’s time This two-stage
system first slices or planes
hard lumps of plastic into
small pieces, then reduces
the pieces to uniform, high-
quality regrind. Maguire sells
the entire system, including
the second-stage compact
granulator, for only US$28,000.
Maguire Products, Inc., 11
Crozerville Road, Aston, PA
19014. Tel. 610-459-4300,

email info@ maguire.com or visit us at www.maguire.com.

A glass jar is 5.7 times heavier than a PET jar• 
Variety of designs can be molded in PET• 
Huge transportation cost savings• 
NO breakages• 

NISSEI ASB COMPANY
www.nissei-asbus.com | Tel: (404) 699-7755 | sales@nissei-asbus.com

With ASB double blow technology, wide mouth PET jars can be
hot filled / pasteurized up to 203°F (95°C) maximum 110mm neck!

Glass vs. PET

llllowowowowwwwwwwowwwwww ttttttttttttteececcecececececcececeececchnhhhhhhnhnhnhnhhhhhhh

PET Jar Technology
HEAT STABLE

Like Us!
facebook.com/nisseiasbcompany

Download our electronic
literature at:

www.rdleverage.com

rdleverage.com
info@rdleverage.com

216-452-1000 
www.absolutehaitian.com 

Energy savings at the right price 

Mars II Series 
67 to 4400 tons 

2nd generation 
energy-saving 
servo-hydraulic 
best seller! 

Servo-drive technology with 20-80% energy savings 
New high-performance injection specifications 
New toggle design reduces dry cycle time by 25% 
Robust construction powers large part production 
More than 85,000 Mars machines sold worldwide! 

The Hydra

Circulator
Waterless Temperature

Control System
Allows use of glycol:

• Efficient heat transfer
• Eliminates corrosion

PAYS FOR ITSELF
in water, sewer

and cooling savings
See our full line of equipment at:
www.imscompany.com

Cool and Heat with One Unit!

T h e  T I T A N  T R  R o t a r y
Wheel Dryer, manufactured
u t i l i z i n g  t h e  l a t e s t  i n
Advanced Molecular Sieve
Technology and a unique
Heat Recovery System, is
one of the most energy
efficient dryers in its class.
Standard FCX-TR Micro-
processor Control ensures
stable temperature and
dewpoint control, Data-
logging capability and a list
of standard features to
provide optimum perfor-
mance. Contac t  us  today!

UNIVERSAL DYNAMICS, INC.,13600 Dabney Road Wood-
bridge, VA 22191 tel: 703-490-7000 fax: 703-490-7001
www.unadyn.com or sales@unadyn.com

THE TITAN TR ROTARY WHEEL DRYER

Hot Air Hopper Dryer

www.BudzarWorld.com 440-530-1000

25 lbs -   $   750
110 lbs - $   932
200 lbs - $1,399

•  Stainless Steel 
   Contact Surfaces
•  Hinged Hopper
•  24 hr. Start/Stop Timer

New 4-page brochure high-
lights the world's most af-
fordable gravimetric feeder.
Decades of Maguire gravi-
metric experience is pack-
aged in a compact, loss-in-
weight feeder at 25% lower
cost. Maguire Products, Inc.,
11 Crozerville Road, Aston,
PA 19014. Tel. 610-459-
4300, fax 610-459-2700,
email info@maguire.com,
or visit www.maguire.com.

MGF GRAVIMETRIC FEEDER BROCHURE

20131216-NEWS--14,15-NAT-CCI-PN_--  12/11/2013  1:03 PM  Page 2
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SHOWCASE yOUR PRODUCT OR SERVICE IN 
PLASTIC NEWS’ PRODUCT SPOTLIGHTS

Delivers your message directly into the hands of key decision-makers in the 
plastics industry.

Reaches important and interested prospects not currently being contacted by 
your sales staff.

Provides an ideal, low-cost method for developing quality sales leads and 
determining market interest in your new and existing products, equipment 
and services.

PUBLISH DATE:  CLOSING DATE:
February 10  January 30

April 28   April 17

August 18  August 7

November 3  October 23

RATES: 
     • 1-3 units @ $1,560 per unit
     • 4 or more units @ $1,300 per unit*

* Cost based on the number of insertions per the contract year. All insertions must appear in the same contract year  
    for the savings of $260 per unit. Not agency commissionable. Counts towards frequency.

MECHANICAL SPECIFICATIONS: 

     • Spotlight ads measure 3.25” x 2.925” with no bleed. 

     • Please submit digital, high-resolution (300 dpi) ad fi les as PDF, TIF or           
        JPEG with all fonts embedded. 

     • 12 spotlight units total will appear on a page. 

11



PLASTICS EXCHANGE rate card
2014 PLASTICS NEWS media kit 12www.plasticsnews.com

An affordable monthly online and print program that 
gets your ad in the hands of more readers, more often!

Package benefits:
    • Monthly four color print ad (single or double unit) 
      featured in the dedicated Plastics Exchange section of       
      Plastics News. This print section is strategically placed                          
      adjacent to the popular PN Reader Poll - a regular 
      editorial piece.

    • 300 x 60 label ad featured on Plastics News home page 
      and news channel entry pages. Label ad to run entire 
      length of print ad insertion.

RATE CARD #26 
EFFECTIVE JAN. 1, 2014

PUT A CAP
ON SCRAP

Stop losing your profits to the high costs of scrap and related
downtime; start using Dyna-Purge! Only Dyna-Purge customers
enjoy the industry’s most effective purging product, outstanding 
customer service, and reliable results all in one package.
Request a free sample of Dyna-Purge and see for yourself.

Discover the Difference.
866-607-8743
www.dynapurge.com

DYNAPURGE® is a registered trademark of Shuman Plastics, Inc.

To learn more about IMS Auxiliary Equipment, please call or visit us on the web at:

www.imscompany.com

•Material Handling–Loaders, Tumblers,Material StorageBins andDryers
• Production–Chillers,Water/Oil Circulators andTemperature Controllers
• Post-Production–LimeBuster, Conveyors, Granulators and

Static Eliminators

®

Phone: 1-800-537-5375 (US & Canada)
Phone: 001-888-304-1307 (Mexico)
Fax: 1-888-288-6900 (US & Canada)
equipment@imscompany.com

Since 1949, a trusted source for Molding Supplies, Engineered
Components, EQUIPMENT, MROP Supplies & Engineering Services

PN_20131104P016.qxp  10/30/2013  3:25 PM  Page 1

DOUBLE UNIT (horizontal):
6-7/8" X 4-7/8"

SINGLE UNIT:
3-3/8" X 4-7/8"

DOUBLE UNIT 
(vertical):

3-3/8" X 10"

2

1

2

PLASTICS EXCHANGE RATES*

AD SIZE 6 months 12 months

1: Single unit package: 
3-3/8" X 4-7/8" four color print ad in dedicated 
plastics exchange section of Plastics News. 
300 x 60 label ad on home page and news 
channel entry pages.

$15,963 $25,500

2: Double unit package: 
6-7/8" X 4-7/8" (horizontal) OR 3-3/8" X 10" 
(vertical) four color print ad in dedicated plastics 
exchange section of Plastics News. 
300 x 60 label ad on home page and news 
channel entry pages.

$27,489 $48,552

*All rates are gross

PlasticsNews.com home page

LABEL



PLASTICSNEWS.COM rate card

your online ad works best when it is seen by the people who 
buy your products. The key to making that all-important 
connection is to advertise on the website that is visited by 
more plastics industry decision makers than any other – 
www.PlasticsNews.com.

PlasticsNews.com receives nearly 100,000 unique visitors per 
month with an average 3 min. per visit.

PlasticsNews.com receives more than 385,000 page views 
per month.
(Source: Omniture report Feb. 2013 to Sept. 2013)

300 x 250

5

728 x 90

640 x 480

1

2

300 x 250

4

300 x 250

5

300 x 250

5

RUN OF SITE*

AD POSITION 1 month 3 months 6 months 12 months 13x-25x 
discount

26x-52x 
discount

1: FIRST-PAGE INTERSTITIAL (640X480)
This welcome mat ad takes over the screen 
for 10 seconds as each entry page loads.

$4,527 $12,236 $23,247 $44,047 $38,321 $32,595

2: FIRST-PAGE INTERSTITIAL 7 DAyS 
(640X480)
This welcome mat ad takes over the screen 
for 10 seconds as each entry page loads.

$1,223 
(for 7 
days)

3: LEADERBOARD (728X90)
Featured at the top of every page and 
bottom of story pages.

$3,059 $7,635 $13,618 $23,981 $20,863 $17,747

4: ANCHOR RECTANGLE (300X250)
High visibility, top-right ad position on 
the home page and non-sponsored news 
sections fronts.

$3,364 $8,259 $15,294 $28,753 $25,015 $21,227

5: RECTANGLE (300X250)
Opportunity for 3 ad positions on right rail 
of home page. Ads also appear in all non-
exclusive rectangle positions throughout 
the site (actual position varies depending 
on the page).

$2,362 $5,701 $9,837 $14,683 $12,773 $10,865

6: LABEL (300X60)
Targeted ad displayed on preferred home 
page features. Ad will also appear at 
bottom right of home page and on all news 
channel entry pages.

$734 $1,590 $2,937 $4,894 $4,258 $3,621

7: MOBILE SITE BANNER (300X50)
Ad that rotates throughout the mobile site, 
including the home page.

$1,407 $3,243 $6,240 $11,452 $9,963 $8,474

5

300 x 250

3

300 x 50

PlasticsNews.com home page

Plastics News mobile site

7RATE CARD #26 
EFFECTIVE JAN. 1, 2014

*All rates are gross

PlasticsNews.com entry page

300 x 606

300 x 606
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PNCHINA.COM rate card

PNChina.com and the China Report offer a great way to associate 
your brand with the region's respected news source. There are 
run-of-site ads, which are a great branding opportunity, targeted 
section sponsorship and the bi-weekly enewsletter. 

PNChina.com receives nearly 50,000 unique visitors and more than 
120,000 visitor sessions annually with an average of 4 min. per visit.
(Source: Google analytics  Oct. 2012 - Oct. 2013)

728 x 90

300 x 250

2

1

PNChina.com home page

RATE CARD #26 
EFFECTIVE JAN. 1, 2014

RUN OF SITE*

AD POSITION 1 month 3 months 6 months 12 months

1: LEADERBOARD (728X90)
Featured at the top of every page and bottom of story pages.

$2,447 $6,118 $9,788 $14,683

2: RECTANGLE (300X250)
Opportunity for 3 ad positions on right rail of home page. Ads also appear 
in all non-exclusive rectangle positions throughout the site (actual posi-
tion varies depending on the page).

$1,530 $3,243 $4,588 $7,341

3: BUTTON ADS (125X125)
Featured on the home page.

$490 $1,224 $2,203 $3,976

CHINA REPORT ENEWSLETTER*

4: BANNER PACKAGE A (468X60)
Opportunity for 3 ad positions featured on the top, middle and bottom of 
the enewsletter on 2 broadcasts each week.

$2,447 $5,873 $9,788 $15,661

5: BANNER PACKAGE B (468X60)
Opportunity for 3 ad positions featured on the top, middle and bottom of 
the enewsletter on 1 broadcast each week.

$1,530 $3,671 $6,118 $9,788

6: BUTTON PACKAGE A (125X125)
Featured on the right rail of the enewsletter on 2 broadcasts each week.

$539 $1,468 $2,643 $4,894

7: BUTTON PACKAGE B (125X125)
Featured on the right rail of the enewsletter on 1 broadcast each week.

$337 $917 $1,652 $3,059

EXCLUSIVE SPONSORSHIPS*

8: NEWS CHANNEL SECTION SPONSORSHIP
Includes a leader board at the top and bottom of the entry page and story 
pages, plus a rectangle ad on the right side of the entry page. Rectangle 
ads also get run-of-site exposure.

$2,447 $7,953 $14,683 $26,918

9: SEARCH SPONSORSHIP
Logo 84 pixels wide by 33 pixels high on the search bar on every page; 
leader board at the top and bottom and rectangle ad on the right side of 
the search results page.

$3,059 $8,565 $16,640 $29,365

10: CHINA BLOG
Includes a rectangle on the home page; leader board at the top and 
bottom and rectangle ad on the right side of inside blog pages.

$3,059 $8,565 $16,640 $29,365

*All rates are gross
3

125x 125

300 x 250

2

300 x 250

2

468 x 604

China report enewsletter

6

125x 125

5

7

728 x 901

9
SEARCH
84 X 33

10

The China Blog landing page

728 x 9010

300 x 250

10

ADDED + bonus
Run an ad on PNChina.com and in the China Report enewsletter 
and take an additional 15% off both ads. 
Total discount cannot exceed cost of the lowest priced ad.
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300 x 250

LABEL 300 x 601

SECTION SPONSORSHIPS rate card

From news channels to processor rankings, resin pricing pages 
and more, a section sponsorship program is a great way to 
reach decision makers who are ready to buy.

SECTION SPONSORSHIPS & EXCLUSIVE POSITIONS*

SPONSORSHIP AD POSITIONS 1 month 3 months 6 months 12 months

1: NEWS CHANNEL SECTION SPONSORSHIP - PREMIUM
Sponsorship includes 6 ad positions: leaderboard at top and anchor rectangle 
on right side of preferred news channel entry page; leaderboard at top and 
bottom plus anchor rectangle on story pages. Premium package includes a 
non-animated label ad on the home page. (Entry page only will have one 
additional run-of-site ad and 4 run-of-site label ads lower on the page.) 

$2,753 $6,423 $11,930 $22,636

2: NEWS CHANNEL SECTION SPONSORSHIP - STANDARD
Sponsorship includes 5 ad positions: leaderboard at top and anchor rectangle on 
right side of preferred news channel entry page; leaderboard at top and bottom 
plus anchor rectangle on story pages. (Entry page only will have one additional 
run-of-site ad and 4 run-of-site label ads lower on the page.) 

$2,521 $5,628 $10,094 $18,022

3: EXCLUSIVE SPONSORSHIPS 
Search:  Logo ad (84 pixels wide by 33 pixels high) in the search box on 
every page; leaderboard at top and bottom plus anchor rectangle on the 
search results page.
Weekly poll: Non-animated label on the home page; leaderboard at the 
top and bottom plus anchor rectangle on all other pages associated with 
the Poll. Additionally, sponsor gets logo in print Plastics Exchange page in 
Plastics News each week.
The Plastics Blog: Non-animated label on the home page; leaderboard at 
top and bottom plus anchor rectangle on all pages associated with the Blog.
FYI charts: Non-animated label on the home page; leaderboard at top and 
bottom plus anchor rectangle on all pages associated with the FYI charts. 
Additionally, sponsor’s logo appears beneath the FYI chart on Page 3 of 
Plastics News each week.

$3,377

$3,377

$3,377

$3,377

$9,421

$9,421

$9,421

$9,421

$18,181

$18,181

$18,181

$18,181

$32,100

$32,100

$32,100

$32,100

4: TARGETED SECTION EXCLUSIVE SPONSORSHIPS 
Sponsorship includes 2 exclusive ad positions: leaderboard at top and 
anchor rectangle on preferred undesignated section of plasticsnews.com.

$2,435 $4,527 $7,635 $13,092

5: RANKINGS, LISTS & DIRECTORIES SECTION (exclusive sponsorships)
Leaderboard at top and bottom plus anchor rectangle on every page of the 
sponsored section. Individual com pany information pages, normally restricted 
to paid subscribers, are opened to all visitors. Recognition as sponsor within 
one single email blast to PN research database. Sponsorship also includes a 
minimum 18" print ad recognition in the applicable ranking issue.

$17,644

6: RESIN PRICING SECTION (exclusive sponsorship)
Ads include: Leaderboard at top and bottom plus anchor rectangle on every 
page of the sponsored section. Historical resin pricing, normally restricted to 
paid subscribers, is open to all visitors of the sponsored section.

$2,386 $5,701 $9,837 $14,683

RATE CARD #26 
EFFECTIVE JAN. 1, 2014

Mergers & acquisitions news channel entry page

LEADERBOARD 728 x 901

1
ANCHOR 

RECTANGLE
300 x 250

BOTTOM BANNER 728 x 901 BOTTOM BANNER 728 x 90

PlasticsNews.com home page

2

2

2

300 x 250300 x 250300 x 250

LEADERBOARD TOP & BOTTOM 728 x 90

3 SEARCH
84 X 33

3
ANCHOR 

RECTANGLE
300 x 250

POLL LABEL 300 x 603

Search results page

PlasticsNews.com home page

LEADERBOARD 728 x 905

BOTTOM BANNER 728 x 905 BOTTOM BANNER 728 x 90

5
ANCHOR 

RECTANGLE
300 x 250

Film & Sheet ranking section

Available channels and inventory:

Available channels and inventory: 

• Automotive (3) 
• Packaging (3) 
• Medical (2) 
• Injection Molding (3) 
• Blow Molding (2)

• Film & Sheet (2) 
• Recycling (2) 
• Machinery (3)
• Materials (3)
• Mergers & Acquisitions (2)

• Construction (2) 
• Consumer Products (2) 
• Sustainability (2)
• Public Policy (2) 

• Pipe/Profi le/Tube (2)
• Rotomolding (2)
• Thermoforming (2) 
• Molds/Tooling (2) 
• Design (2)

*All rates are gross
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Plastics News Classifi eds Online

LEADERBOARD 728x90

ANCHOR 
RECTANGLE

300X250

4

4



TARGETED ENEWSLETTER rate card

Deliver your advertising message directly to a 
targeted audience.

Enewsletters provide a direct path for your advertising message to 
your customers’ email in-box. your ads are exclusive so you are not 
vying with other advertisers for attention.

ENEWSLETTER ADVERTISING*

AD POSITIONS REGISTERED 
USERS

1 month 3 months 6 months 12 months

1: PN DAILy REPORT (up to 5 advertisers, features 2 exclusive ad positions)
Daily enewsletter featuring headline and story summaries of all the significant 
stories posted online during the past 24 hours. 

15,900 $5,750 $15,906 $29,610 $44,537

2: PN BREAKING NEWS ALERT (features 1 exclusive ad position)
Enewsletter delivering breaking news as it happens featuring stories and major 
breaking news related to the plastics industry. A minimum of 3 alerts monthly.

53,200 $11,036 $20,556 $38,174

3: PN MATERIALS ALERT (features 6 ad positions, Enewsletter ads 
are exclusive)
Weekly enewsletter delivered every Friday featuring news related to 
materials, resin price changes and price history of selected resins. 

9,700 $5,139 $14,278 $26,722 $48,084

4: PN WEEKLy & BI-WEEKLy ENEWSLETTERS (each feature 6 ad 
positions, Enewsletter ads are exclusive)
SUSTAINABILITy REPORT: Weekly enewsletter delivered every Thursday 
featuring news related to sustainability issues in the worldwide plastics industry. 
FILM & SHEET REPORT: Bi-weekly enewsletter delivered every other Tuesday 
featuring news related to film, sheet, and packaging markets worldwide. 
NEW PRODUCTS REPORT: Bi-weekly enewsletter delivered every other 
Wednesday featuring the latest news about new products in the plastics industry. 
AUTOMOTIVE REPORT: Bi-weekly enewsletter delivered every other Monday 
featuring automotive OEM and plastic component manufacturer news.
 

MERGERS & ACQUISITIONS REPORT: Bi-weekly enewsletter delivered every 
other Tuesday featuring the latest news and mergers & acquisitions in the plastics 
industry. 
RECyCLING REPORT: Bi-weekly enewsletter delivered every other 
Wednesday featuring news related to recycling and reprocessing of plastics resins 
and materials. 

REGISTERED 
USERS

8,000

10,600

32.500

6,300

5,200

5,700

$11,036 $20,556 $38,174

5: PN MONTHLy ENEWSLETTERS (each feature 6 ad positions, 
Enewsletter ads are exclusive)
MEDICAL REPORT: Monthly enewsletter featuring news & coverage of medical 
device & equipment manufacturing & medical product packaging.
 

INJECTION TOOLING REPORT: Monthly enewsletter featuring news related to 
injection molding equipment and mold-making.
 

RIGID PACKAGING REPORT: Monthly enewsletter featuring news related to 
rigid packaging products, materials and processing. 
INDUSTRy EVENTS REPORT: Monthly enewsletter featuring exclusive pre-
event & on-going news from industry events such as K Show, ChinaPlas and NPE. 

REGISTERED 
USERS

13,100

12,400

8,300

83,000

$8,564 $15,906 $30,540

RATE CARD #26 
EFFECTIVE JAN. 1, 2014

LEADERBOARD 728 x 90

RECTANGLE
300 x 250

PN Breaking News Alert

LEADERBOARD 728 x 902

PN Enewsletter sample

LEADERBOARD 728 x 90

RECTANGLE
300 x 250

News channel entry page

LEADERBOARD 728 x 90

RECTANGLE
300 x 250

Story page

300 x 250
3 4 5

3 4 5

3 4 5

3 4 5

3 4 51

3 4 51
*All rates are gross
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VIDEO rate card

Video sponsorships deliver your message with sound and 
action. Each sponsorship is exclusive and offers an effective 
combination of traditional website ads plus a 15-second video 
featuring your company or your products. 

VIDEO SPONSORSHIPS* 

SPONSORSHIP AD POSITIONS 1 month 3 months 6 months 12 months

1: MATERIAL INSIGHTS (exclusive)
A weekly, 3-minute video, hosted by Plastics News offers insight and analysis 
about key material developments. Every Monday, Plastics News discusses the 
latest in pricing and M&A deals, trends in compounding and distribution, and 
much more.

Sponsorship includes a 15-second pre-roll video, leaderboard and anchor 
rectangle on video landing page and extensive logo visibility on all Material 
Insights promotions including the Material Insights enewsletter.

$4,235 $12,353 $22,941 $42,800

2: PLASTICS NEWS NOW (exclusive)
A weekly, 3-minute video, hosted by Plastics News covering breaking news, 
analysis, interviews and features in the plastics industry.

Sponsorship includes a 15-second pre-roll video, leaderboard and anchor 
rectangle on video landing page and extensive logo visibility on all Plastics 
News Now promotions including the Plastics News Now enewsletter.

$4,235 $12,353 $22,941 $42,800

3: MULTIPLE-EPISODE VIDEO SERIES SPONSORSHIP (exclusive)
Produced in conjunction with PN conferences and industry events, these series 
include interviews and technical information presented by speakers on the
conference programs. Series are currently planned for these events: 
PN Executive Forum, Plastics in Medical Devices conference, Plastics Caps and 
Closures conference and the IDSA International Conference. See past video series 
at www.plasticsnews.com/video.

Sponsorship includes a 15-second pre-roll video, leaderboard and anchor 
rectangle on video landing page and extensive logo visibility on all video series 
promotions.

$14,683

4: VIDEO VAULT
Your company's video can appear with others on the video home page of 
PlasticsNews.com. The video must be no more than 12 minutes and a short 
summary plus link to your website is included.

$1,560 $4,405 $8,320 $14,683

RATE CARD #26 
EFFECTIVE JAN. 1, 2014

Video landing page

LEADERBOARD 728 x 901

1
ANCHOR 

RECTANGLE
300 x 250

15-SECOND
PRE-ROLL VIDEO

2

2

2

1

Video home page

yOUR 
VIDEO4

1

Material Insights enewsletter

yOUR 
LOGO

1

*All rates are gross

2014 PLASTICS NEWS media kit 17www.plasticsnews.com

3

3

3

2



DIGITAL ADVERTISING specifications

RATE CARD #26 
EFFECTIVE JAN. 1, 2014
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Digital ad materials should be sent 5 business days prior to campaign start date.

All digital materials and questions can be submitted to Eugene Bukhman at 
ebukhman@crain.com.

WEBSITE AD SPECIFICATIONS (plasticsnews.com & pnchina.com):
• GIF, animated GIF, JPG (RGB mode only), PNG, and Flash (SWF) extensions accepted
• Dark border is required for creative with white backgrounds
• Flash files:
     - 40KB maxinum total download, frame rate up to 18 FPS
     - Back up GIF or JPG image with same dimensions and file size as Flash creative is   
        required to ensure your ad can be viewed by users of Apple products
     - For complete requirements refer to: www.crain.com/flash/single-click.html
• Interstitial creative:
     - Non-animated GIF and JPG (RGB mode only) are accepted
     - Third party ads can be served
     - Additional movie loading is not allowed

WEBSITE FILE SIZE GUIDELINES
AD SIZE (pixel width  X pixel height) MAX FILE SIZE

INTERSTITIAL - 640 X 480 40KB

LEADERBOARD - 728 X 90 40KB

ANCHOR RECTANGLE -300 X 250 40KB

RECTANGLE - 300 X 250 40KB

LABEL - 300 X 60 30KB

BANNER - 468 X 60 (PN China) 40KB

BUTTON - 125 X 125 (PN China) 30KB

SEARCH LOGO - 84 X 33 30KB

MOBILE SITE BANNER - 300 X 50 30KB

ENEWSLETTER AD SPECIFICATIONS:
• Non-animated GIF, JPG (RGB mode only) and PNG extensions accepted
• Dark border is required for creative with white backgrounds

ENEWSLETTER FILE SIZE GUIDELINES
AD SIZE (pixel width  X pixel height) MAX FILE SIZE

LEADERBOARD - 728 X 90 22KB

RECTANGLE - 300 X 250 22KB

BANNER -468 X 60 (PN China) 22KB

BUTTON - 125 X 125 22KB

VIDEO SPECIFICATIONS:
• Pre-roll:
     - 480 pixels wide x 360 pixels high, MP4 (H.264) 
     - 15 seconds max length
• Web ads (728x90 leaderboard & 300x250 rectangle): 
     - GIF, animated GIF, JPG (RGB mode only), PNG, and Flash (SWF) extensions accepted
     - Dark border is required for creative with white backgrounds
    *Flash files:
          - 40KB maxinum total download, frame rate up to 18 FPS
          - Back up GIF or JPG image with same dimensions and file size as Flash creative is   
             required to ensure your ad can be viewed by users of Apple products
          - For complete requirements refer to: www.crain.com/flash/single-click.html
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Sponsor a webcast on a topic related to your core 
focus. Produced entirely by our editorial staff 
(including content, speakers and timing), the 
broadcasts combine streaming audio with live 
Web-based visuals and audience interaction. 
Sponsor receives the benefit of being associated 
with the PN brand, plus full contact details for all 
registrants. 

See a sample at www. plasticsnews.com/webcast.

Custom webinars deliver qualified lead generation 
and showcase your company's expertise.

Deliver an exclusive presentation on the topic of your 
choice. Sponsor drives the content (roughly 60 minutes), 
selects speakers and can incorporate its products and 
services into the discussion. Plastics News promotes, 
produces, broadcasts and archives your custom webinar 
for 12 months. Sponsor receives full contact details 
for all registrants.

See a sample at www. plasticsnews.com/webinar.

BENEFITS INCLUDE:

    •  Minimum of 3 four-color print ads  
       in Plastics News (18" min. size)

    • Minimum of 4 email promotions to     
       Plastics News' email database

    • Featured for a minimum of 2          
       months ROS of plasticsnews.com  
       and in PN enewsletters (based on  
       availability)

    • Featured in the "Also of Interest"  
       section of PN Daily and Materials  
       Alert  enewsletters beginning 2  
       months prior to event

    • Featured in the "Also of Interest"  
       section of PN Daily and Materials  
       Alert  e-newsletters once a month  
       for up to 6 months post event

RATE:
$9,782 exclusive (gross)
$6,112 shared (gross)

RATE CARD #26 
EFFECTIVE JAN. 1, 2014
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PLASTICS FINANCIAL SUMMIT
This event will make its debut in April 2014, to be held in Chicago. It will focus on the financial needs of the 
plastics industry and is targeted to owners/operators of plastics companies. It is structured with a dinner on 
the evening of April 1, with one-day conference proceedings on April 2 that will include business owners and 
the investment community to cover the latest topics in financial matters. The subjects will include careful succession 
planning; how to value a company in the market, including choosing an entity structure; and the financial considerations 
of establishing an international operation.

PLASTICS IN MEDICAL DEVICES
In its fifth year in 2014, this event draws together the plastics industry supply chain, regulators and other industry 
players to discuss the latest technologies and medical problems to be tackled with plastics. Although it engages 
each part of the supply chain, it goes beyond in engaging leading medical researchers, device manufacturers, 
regulatory experts, plastics processors and materials and tooling suppliers. Network with the leading thinkers in 
medical device manufacturing.

MAY 6-8 • CLEVELAND

20
14

SPONSORSHIPS/EXHIBITS: BRENNAN LAFFERTy 313.446.6768, blafferty@crain.com
SPEAKER INQUIRIES: ANGIE DEROSA  330.865.6195, aderosa@crain.com
LOGISTICS: NICOLE LAPOINTE  313.446.6078, nlapointe@crain.com

www.plasticsnews.com/forum2014

www.plasticsnews.com/pfs2014

www.plasticsnews.com/pmd2014

www.plasticsnews.com/caps2014

THE EXECUTIVE FORUM
The Plastics News Executive Forum is the premier executive business event that brings together the who’s who of 
the plastics industry for three full days in a resort setting. This is a Forum exclusively for the top brass of plastics 
companies: the CEOs, the COOs, presidents and other top management. It covers topics and training relevant to
their needs.  The Processor of the Year is crowned here and the Plastics News Excellence Award winners are named.
In 2014, the first class of companies ranking as Best Places to Work in the plastics industry will be recognized.

FEB. 23-26, 2014 • TAMPA

APRIL 1-2, 2014 • CHICAGO

MAy 6-8, 2014 • ClEvElAND

PLASTICS CAPS & CLOSURES
This event, held over 2½ days in Chicago, is quickly becoming the caps and closures event for North America. Target 
attendees include the processors of plastic caps and closures, traditionally injection or compression molders, as well 
as brand owners active in the food, beverage, health and beauty care, medical, and household/industrial chemical 
end markets. The conference – supported by the International Society of Beverage Technologists – also attracts 
key members from all segments of the supply chain, such as materials suppliers, product designers, mold makers, 
investors and machinery makers.  Participants have included some of the largest brand owners, including Coca-Cola 
Co., Burt’s Bees, Dr. Pepper Snapple Group and S.C. Johnson. Structured as an international business conference with 
accompanying exhibits, Plastics Caps & Closures is a premier networking event for this sector. 

SEPT. 10-12, 2014 • ROSEMONT, Il

PROSPECT. CONNECT. COLLABORATE.
Showcase your brand and products/services in front of a highly influential crowd.

RATE CARD #26 
EFFECTIVE JAN. 1, 2014



PN reprints
2014 PLASTICS NEWS media kit 21www.plasticsnews.com

PN list rentals
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Need the names of decision-making executives from the plastics industry, such as 
manufacturers of plastics products and materials as well as end-user markets? 

Target your campaign to your niche audience with Plastics News' list rentals.

The following demographic selections are available for direct mail and email list marketing:

 • Job Function
 • Business Type
 • Process
 • End Markets Serviced
 • State
 • Country

The minimum list purchase is 5,000 records ($800) for direct mail, 5,000 ($2,000) for email 
and 5,000 ($800) for telemarketing. 

Contact  Jennifer Felling, Statlistics representative at j.felling@statlistics.com or (203) 778-8700 extension 138.

Build instant credibility and maximize your exposure 
with Plastics News' reprints.

Editorial coverage in Plastics News is like money in the bank as long 
as you cost-eff ectively capitalize on your press. PN and Wright's Media 
can show you how to expand the impact of your editorial coverage 
through reprints and e-prints. High-impact uses of article reprints 
include the following benefi ts:

 • Direct mail
 • Website enhancement
 • Corporate literature
 • Trade show collateral
 • Press kits
 • Corporate, Professional, Educational Training & Recruitment Materials

RATE CARD #26 
EFFECTIVE JAN. 1, 2014

CUSTOM REPRINTS
Hard Copy Reprints, Eprints, Plaques & Permissions

Alicia Samuel 
Reprint Account Executive

Plastics News

Direct: 212-210-0750 
Fax: 866-596-9216 
Email: asamuel@crain.com 
685 Third Avenue, 9th Floor, NYC 10017

Husky, Schad clash,  
Niigon closes doors  

$5PLASTICSNEWS.COM
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A worker prepares the 60-foot-tall Project Loon balloon for launch.  

Google hitches high-flying ride 
Balloon made of PE film helps expand Internet access 
By Frank Antosiewicz

PLASTICS NEWS CORRESPONDENT

Rising to the special needs of
Google Inc., Raven Industries Inc.
is supplying balloons made of ul-
trathin polyethylene film for a pi-
lot study of a novel way to supply
Internet service in a remote area
of New Zealand.

As far-fetched
as it may
sound, the plan,
labeled Project
Loon, uses bal-
loons designed
and built by
Raven’s Aero-
star division. The first trial in-
volved 30 balloons and provided
Internet access for an area cover-
ing roughly 3,800 square miles
around Christchurch, New
Zealand.

“This is a very exciting day.
Solving the challenge of improved
Internet access in developing na-
tions and rural areas has the po-
tential to improve and save lives
— from improved medical care,
to crisis and disaster response, to
better crops for farmers strug-
gling to feed a growing world pop-
ulation,” said Dan Rykhus, presi-
dent and CEO of Raven, in a news
release.

The balloons are designed to

be 60 feet tall and fly at an alti-
tude of 66,000 feet. Teams can
control the path of the balloons
as they move through the sky.
They can move up and down in
the stratosphere to find the right
speed and direction. Mountain
View, Calif.-based Google has de-
veloped the software to control a

fleet of the bal-
loons.

Google said
the project
came about be-
cause a plan by
chief technical
architect Rich
DeVaul proved

unfeasible because of a lack of In-
ternet access. He decided to take
a look at the old idea of using bal-
loons for communications.

However, rather than using ex-
pensive tethered balloons or
stratospheric dirigibles, he aired
the idea that lots of free-floating
balloons might be more cost-ef-
fective. Some radio experts
doubted the plan, but DeVaul’s
spreadsheet suggested it could
work.

Raven’s background with bal-
loons dates back to the 1950s.
NASA has used them to soar
above 99 percent of the atmos-
phere. Red Bull Stratos used a
Raven Aerostar zero-pressure

balloon for Felix Baumgartner’s
historic 128,000-foot freefall from
space in October.

Raven Aerostar designed and
sewed the balloon envelopes,
which are put together in Sioux
Falls, S.D., and Sulphur Springs,
Texas. Google said the rest of the
hardware is built in-house or pur-
chased from various other ven-
dors. Raven also helped design
the flight-control system, which
also allows it to land safely. The
design allows for the balloon to
stay airborne for about 100 days.

The balloon idea is still a long
way from completion, but Project
Loon does offer the potential to
lead to more Internet connectivi-
ty in places where the challenges
and cost have been prohibitive.

Raven communications manag-
er Kristin Tilus said typical film
can become brittle in extreme
cold, but the Raven material can
withstand temperatures as low as
minus 58° F. Raven has 1,400 em-
ployees, with about 300 working
at the Engineered Films division.

Raven adds reclaim line 
Raven Engineered Films, which

supplies the film used for the bal-
loons, is using a new reclaim line
that was designed by ADG Solu-

Inteplast purchasing
Trinity business unit  

Patent-lawsuit firm
sues window makers 

By Frank Esposito
PLASTICS NEWS STAFF

Film and sheet giant Inteplast
Group has acquired the plastic
bag and food-service items busi-
ness of Trinity Packaging Corp.

The deal includes Trinity
plants in Lewistown, Pa., and
Pueblo, Colo.

Armonk, N.Y.-based Trinity will
retain its heavy-duty and special-
ty films division, which includes
plants in Buffalo, N.Y., and Rocky
Mount, Va. 

No purchase price was dis-
closed in an Aug. 7 news release

from Livingston, N.J.-based In-
teplast.

This is the third deal in 13
months for Inteplast, which
bought can-liner maker Pitt Plas-
tics Inc. in September, one month
after acquiring consumer and
commercial bag maker Minigrip.
Inteplast will operate the Trinity
units as part of its Integrated Bag-
ging Systems (IBS) division.

Trinity “represents the quintes-
sence of American manufacturing
and family business, as embodied
by four generations of the Freund
family,” Inteplast founder and

By Michael Lauzon
PLASTICS NEWS CORRESPONDENT

A New York firm claims that 10
companies are infringing on its
patents for window-frame con-
struction.

“We are looking for amicable
cases, not just lawsuits,” said
Robert Berman, president and
CEO of CopyTele Inc., the
Melville, N.Y., parent company of
the firm launching the lawsuits.
Berman said in a telephone inter-
view that subsidiary J-Channel In-

dustries Corp. also will pursue
royalties from window compa-
nies not named in the lawsuits.

Ten companies face civil suits
in U.S. District Court in Knoxville,
Tenn., after J-Channel filed its
complaint and suits Aug. 7.

J-Channel was created as a sub-
sidiary of CopyTele to pursue al-
leged window-frame patent in-
fringement, Berman said. Copy-
Tele’s primary business is “mone-
tization and assertion of patents.”

CopyTele announced the law-

By Bill Bregar
PLASTICS NEWS REPORT

Niigon Technologies Ltd., a
molding plant run by the Pot-
tawatomi First Nation reserve on
Canada’s Geor-
gian Bay, closed
Aug. 9 as a legal
battle rages be-
tween Robert
Schad and his
former compa-
ny Husky Injec-
tion Molding
Systems Ltd.

The legal ac-
tion charges
that Schad used his position at
Niigon to access new Husky tech-

nology for his startup machinery
company, Athena Automation
Ltd. Schad strongly denies the ac-
cusations.

The shutdown will wipe out 22
factory jobs in the First Nation
community, where unemploy-
ment soars once the summer
tourism season ends.

“Niigon is closing for sure. It’s
winding up and [the] last day is
really today [Aug. 9]. We’re going
into a period where we’re basical-
ly going to be just cleaning up
and winding the place up,” said
General Manager Steve Mason.

But Mason is trying to reopen a
scaled-down version of the facto-
ry with help of customers. Mason
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Google has devel-
oped the software to
control a fleet of the
balloons.

See Balloon, Page 23

See Trinity, Page 22

See Husky, Page 20

See Windows, Page 20

Schad
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What makes a Plastics News story?

WHO WE ARE
Plastics News and its sister publications together 
comprise the world's largest plastics publishing 
organization. Owned by the privately held Crain 
Communications Inc., these brands – which 
include Plastics News, Plastics News China, 
European Plastics News and Plastics & Rubber 
Weekly – encompass three print publications, 
four websites, more than a dozen eNewsletters, 
multiple conferences and industry award programs. Other polymer-related 
publications owned by Crain include Rubber & Plastics News, European Rubber Journal, 
Urethanes Technology International and Tire Business.

HOW TO CONTACT US
Please refer to the “key contacts” list in the right column to fi nd the appropriate reporter 
or editor. Our staff  writes all the news content that appears in Plastics News. Story ideas/
pitches can be made by phone, email, U.S. mail or fax. Email is preferred. 
If you have breaking news, please pick up the phone and call us immediately.

WHAT MAKES A PLASTICS NEWS STORY?
If you think you have a story idea we might be interested in, please let us know. 
We want stories that:
                • Involve the plastics industry
                • Professionals in our fi eld haven’t read or seen anywhere else
                • Are the “hard news” in our industry: mergers, acquisitions, reorganizations,
                   expansions,  bankruptcies, accidents, court rulings, fi nes, lawsuits, hirings, fi rings, etc.
                • Announce a new product, technology, innovation or program that the rest of the   
 industry would like to know about
                • Reveal a new trend in our industry, or a new and better way of doing something
                • Shine a light on the interesting people, places and occurrences in our fi eld

Remember, we are a newspaper, not a cheerleader or advocate for any cause or company. 
Before submitting an idea, ask yourself whether others, outside your company, would be 
interested. If the answer is yes, let us know about it.

Husky, Schad clash,  
Niigon closes doors  
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A worker prepares the 60-foot-tall Project Loon balloon for launch.  

Google hitches high-flying ride 
Balloon made of PE film helps expand Internet access 
By Frank Antosiewicz

PLASTICS NEWS CORRESPONDENT

Rising to the special needs of
Google Inc., Raven Industries Inc.
is supplying balloons made of ul-
trathin polyethylene film for a pi-
lot study of a novel way to supply
Internet service in a remote area
of New Zealand.

As far-fetched
as it may
sound, the plan,
labeled Project
Loon, uses bal-
loons designed
and built by
Raven’s Aero-
star division. The first trial in-
volved 30 balloons and provided
Internet access for an area cover-
ing roughly 3,800 square miles
around Christchurch, New
Zealand.

“This is a very exciting day.
Solving the challenge of improved
Internet access in developing na-
tions and rural areas has the po-
tential to improve and save lives
— from improved medical care,
to crisis and disaster response, to
better crops for farmers strug-
gling to feed a growing world pop-
ulation,” said Dan Rykhus, presi-
dent and CEO of Raven, in a news
release.

The balloons are designed to

be 60 feet tall and fly at an alti-
tude of 66,000 feet. Teams can
control the path of the balloons
as they move through the sky.
They can move up and down in
the stratosphere to find the right
speed and direction. Mountain
View, Calif.-based Google has de-
veloped the software to control a

fleet of the bal-
loons.

Google said
the project
came about be-
cause a plan by
chief technical
architect Rich
DeVaul proved

unfeasible because of a lack of In-
ternet access. He decided to take
a look at the old idea of using bal-
loons for communications.

However, rather than using ex-
pensive tethered balloons or
stratospheric dirigibles, he aired
the idea that lots of free-floating
balloons might be more cost-ef-
fective. Some radio experts
doubted the plan, but DeVaul’s
spreadsheet suggested it could
work.

Raven’s background with bal-
loons dates back to the 1950s.
NASA has used them to soar
above 99 percent of the atmos-
phere. Red Bull Stratos used a
Raven Aerostar zero-pressure

balloon for Felix Baumgartner’s
historic 128,000-foot freefall from
space in October.

Raven Aerostar designed and
sewed the balloon envelopes,
which are put together in Sioux
Falls, S.D., and Sulphur Springs,
Texas. Google said the rest of the
hardware is built in-house or pur-
chased from various other ven-
dors. Raven also helped design
the flight-control system, which
also allows it to land safely. The
design allows for the balloon to
stay airborne for about 100 days.

The balloon idea is still a long
way from completion, but Project
Loon does offer the potential to
lead to more Internet connectivi-
ty in places where the challenges
and cost have been prohibitive.

Raven communications manag-
er Kristin Tilus said typical film
can become brittle in extreme
cold, but the Raven material can
withstand temperatures as low as
minus 58° F. Raven has 1,400 em-
ployees, with about 300 working
at the Engineered Films division.

Raven adds reclaim line 
Raven Engineered Films, which

supplies the film used for the bal-
loons, is using a new reclaim line
that was designed by ADG Solu-

Inteplast purchasing
Trinity business unit  

Patent-lawsuit firm
sues window makers 

By Frank Esposito
PLASTICS NEWS STAFF

Film and sheet giant Inteplast
Group has acquired the plastic
bag and food-service items busi-
ness of Trinity Packaging Corp.

The deal includes Trinity
plants in Lewistown, Pa., and
Pueblo, Colo.

Armonk, N.Y.-based Trinity will
retain its heavy-duty and special-
ty films division, which includes
plants in Buffalo, N.Y., and Rocky
Mount, Va. 

No purchase price was dis-
closed in an Aug. 7 news release

from Livingston, N.J.-based In-
teplast.

This is the third deal in 13
months for Inteplast, which
bought can-liner maker Pitt Plas-
tics Inc. in September, one month
after acquiring consumer and
commercial bag maker Minigrip.
Inteplast will operate the Trinity
units as part of its Integrated Bag-
ging Systems (IBS) division.

Trinity “represents the quintes-
sence of American manufacturing
and family business, as embodied
by four generations of the Freund
family,” Inteplast founder and

By Michael Lauzon
PLASTICS NEWS CORRESPONDENT

A New York firm claims that 10
companies are infringing on its
patents for window-frame con-
struction.

“We are looking for amicable
cases, not just lawsuits,” said
Robert Berman, president and
CEO of CopyTele Inc., the
Melville, N.Y., parent company of
the firm launching the lawsuits.
Berman said in a telephone inter-
view that subsidiary J-Channel In-

dustries Corp. also will pursue
royalties from window compa-
nies not named in the lawsuits.

Ten companies face civil suits
in U.S. District Court in Knoxville,
Tenn., after J-Channel filed its
complaint and suits Aug. 7.

J-Channel was created as a sub-
sidiary of CopyTele to pursue al-
leged window-frame patent in-
fringement, Berman said. Copy-
Tele’s primary business is “mone-
tization and assertion of patents.”

CopyTele announced the law-

By Bill Bregar
PLASTICS NEWS REPORT

Niigon Technologies Ltd., a
molding plant run by the Pot-
tawatomi First Nation reserve on
Canada’s Geor-
gian Bay, closed
Aug. 9 as a legal
battle rages be-
tween Robert
Schad and his
former compa-
ny Husky Injec-
tion Molding
Systems Ltd.

The legal ac-
tion charges
that Schad used his position at
Niigon to access new Husky tech-

nology for his startup machinery
company, Athena Automation
Ltd. Schad strongly denies the ac-
cusations.

The shutdown will wipe out 22
factory jobs in the First Nation
community, where unemploy-
ment soars once the summer
tourism season ends.

“Niigon is closing for sure. It’s
winding up and [the] last day is
really today [Aug. 9]. We’re going
into a period where we’re basical-
ly going to be just cleaning up
and winding the place up,” said
General Manager Steve Mason.

But Mason is trying to reopen a
scaled-down version of the facto-
ry with help of customers. Mason
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Google has devel-
oped the software to
control a fleet of the
balloons.

See Balloon, Page 23

See Trinity, Page 22

See Husky, Page 20

See Windows, Page 20

Schad
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